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Overview

Background

• Central Application

• RSA Portal (Apply Montana)

• Ongoing marketing efforts

2026 Focus – RSA Core Priorities  

• Marketing 

• Data Utilization

• High School Connections 

Discussion



Background
A logo for a college

Description automatically generated

https://applymontana.mus.edu/


RSA Core Priorities



RSA Core Categories  

Marketing
Data 

Utilization
High School 
Connections



MUS Marketing



MUS 
Enrollment 
Marketing 
2026 and 
Beyond 



Where we started

RDW Group, Inc.
2021

Marketing Initial Campaign 
Creative Work

2022

Focus groups (students and 
parents), creative concept 
testing, MUS logo 
development, parallel 
OCHE and Award Montana 
launch.

2023

Planning and launch of 
Apply Montana awareness 
campaign. Supplemental 
Sprint Degree campaign in 
Q4 2023. 

2024

Apply Montana awareness 
campaign. Critical 
supplemental FAFSA 
campaign strategy, 
planning, creative 
development and launch.

2025

Blended financial 
messaging/Apply 
Montana awareness 
campaign. 
Integration of new 
responsive ad types 
and continued gains 
in campaign spend 
efficacy and 
efficiency.

Lookback by year 
(2021 thru 2025):



Apply Montana
Creative Snapshot

Existing Creative Assets 



New MUS 
campaign

• Convened an MUS 
steering committee 

• Represented by both 
UM and MSU

• Joint statewide effort 
to create new 
messaging 

• Value proposition

• Staying in 
Montana

• College 
accessibility and 
affordability

A logo for a college
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Campaign Timeline



Discussion
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